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Supplemental Table.

Awareness of e-cigarette industry practices among overall sample of young adults

susceptible to e-cigarette use (n=1,329)

first responders)®

Do you think the electronic vaping industry engages in any Yes No/Don’t

of the following activities? Know
% (n) % (n)

1. Offering subscription services that include discounts, free

shipping, auto-shipping, concierge hotlines, and exclusive 46.1 (611) 53.9 (715)

deals®

2. Offering programs with exclusive benefits for certain groups

(e.g., military members/veterans and their spouses, teachers, 38.6 (511) 61.4 (812)

refund®

3. Offering 30-day 100% satisfaction guarantees with a full

40.6 (538) | 59.4(788)

4. Running youth vaping prevention programs®

35.8(474) | 64.3(852)

access to electronic vaping products®

5. Financially supporting advocacy networks that support

43.4(576) | 56.6(751)

6. Offering discounts for referring a friend or family member
to use their brand of electronic vaping products®

42.8 (568) | 57.2(759)

products to youth®

7. Giving school presentations about electronic vaping

36.2 (480) | 63.8 (486)

8. Sponsoring youth summer camps using their brand names?® 36.8 (487) 63.2 (836)

than cigarettes®

9. Claiming that electronic vaping products are less harmful

54.6(725) | 45.4(602)

smoking®

10. Claiming that electronic vaping products help people quit

49.6 (658) | 50.4 (668)

youth vaping is not banned by law?®

11. Are silent about youth vaping outside of the U.S. where

44.6 (590) | 55.4(733)

to electronic vaping products®

12. Making sales pitches to American/Indian/Native American
health agencies to start "switching" programs from cigarettes 41.7 (553) 58.3 (772)

99, <

Note: Response categories were “yes”; “no”; “don’t know”; responses of “no” and “don’t know”
were combined for analysis; some n totals for categories within variables do not sum to total
sample size due to sporadic missing data (<1% of cases for any individual variable); ? indicates
that this was a previously reported e-cigarette industry practice; ® indicates that this is an e-
cigarette industry practice that is current as of September 2023.
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